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UK Media Measurement Requirements
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Primary Focus on Browsing & Video for PC & Mobile

Market Requirement Survey April 2011, n=44

Average rating of importance
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Demand for a total de-duplicated view of digital media

Market Requirement Survey April 2011, n=44

77% rate as 

very important or 
critical 
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Individual Campaign Reporting

71% of agencies rate audience verification as very important 

or critical

Vs   52% of publishers

60% of agencies rate ad visibility as very important or critical

Vs   44% of publishers
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comScore Digital Measuring Strategy:

Identifying Challenges

Addressing through Methodology, Product Enhancement and Integration
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The Challenge: Devices to be tracked
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The Challenge: Formats to be tracked
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The Challenge: Data sources to integrate
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The Challenge: Processes to be linked 
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The scope of the challenge for Digital Media Measurement
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Unified Digital Measurement
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Building Blocks of Unified Digital Measurement

Establishment Surveys
Population Targets

Online Recruitment

Passive Data Collection
Session Assignment

Weighting, Preventing Bias,
Census Calibration

Dictionary
Site Hierarchy

Unified Digital Measurement
UVs and Page Views
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CENSUS

Unified Digital Measurement™ (UDM) Establishes Platform For 
Panel + Census Data Integration

PANEL

Unified Digital Measurement (UDM)
Patent-Pending Methodology

Adopted by 70% of Top 100 U.K. Media Properties

Global PERSON
Measurement

Global DEVICE
Measurement

V0910
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Reconciliation of Cookie-based metrics with Panel-based metrics

Cookie-based Panel-based

Daily Mail – UK
January, 2010 
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Case Study: LinkedIn validates comScore’s Unified UV Metric

LinkedIn Unique 
Visitors (000)

“ LinkedIn hits 3 million 
members in the UK”
– Kevin Eyres, Managing 

Director Europe at LinkedIn 

ƒ comScore reported 3.1m UV in Nov 2009, matching LinkedIn logins.
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UDM Impacts 

Visit Frequency 
Drives Cookies / Person

Smaller Sites See Bigger Impacts 
Than Larger sites
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Unified Digital Measurement works for Newspaper sites....
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Product Enhancement & Integration
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Towards Connected Media
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Total Universe

ƒ New Key Measures Report including previously non-reportable universes

ƒ For participating sites via the comScore tagging solution (UDM)

– UVs, Pages

ƒ Breakouts:

– Home-plus-work (Current Media Metrix universe)

– Mobile (Including tablets)
– Other/shared use (cafes, gaming consoles etc.)

– Unduplicated Total Universe

ƒ Phase I Countries:

– US, UK, Australia
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GSMA MMM
Behavioural media 

measurement

ƒ Complexity and fragmentation of mobile market requires an array of data sources 
and methodologies for a 360° view

Ad Metrix Mobile
Mobile Ad Tracking 

Tools

Mobile Metrix
Smartphone Meter Panel 

Network Census
Network Log Analysis

MobiLens
Market Tracking via

Intelligent Online Survey 

Site & App Census
Mobile Web, App &

AdNet Tagging

comScore Mobile Measurement Methodologies
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Overview of Video Metrix 2.0

Objective. Delivers industry-focused, third-

party reporting of all competitors in the online 

video marketplace

Advanced. Employs comScore’s leading 

Unified Digital Measurement methodology for 

the most accurate and comprehensive view 

of the online video landscape

Complete. Provides the industry’s only 

comprehensive measurement of the video 

marketplace, with the ability to track video 

advertising, top TV programmes, viral 

videos, and syndicated traffic
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ƒ Agreement signed with Touchpoints

± Data Processing in Q2 (after UKOM reloading)

ƒ Agreement signed with TGI

± Data processing by May

± Plan Metrix service available in 2011

ƒ Draft Agreement with Telmar

± Test data with Telmar & agreeing data handling rules

ƒ Other Partnerships planned

± MediaTel
± KMR

ƒ Custom Data APIs

Cross Media Integration
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What keeps us up at night!



Thank you


