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The RAM product portfolio:

Standardized measurementsin 48 hours:
e Ad surveys

e Atticle surveys

 Web ad surveys

 Page Traffic studies

Custom made measurements:
 Add-on surveys
« Sand-alone surveys
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0id you seefread this ad when you read the newspapear?

' Did not notica or read anything on this paga

™ Saw something on the page but didn't notice the current ad
" Saw the ad

" Dan't know,/Unsure

How closely did you read/loock at the ad?

fe]
SO

Mokt at allf mot carafully Very thorough

How did you like the ad?

Did rmot like it at all Liked it wary much

How difficult or easy was it to understand the sourcefsender of
the ad?

Wery difficult Wary easy

How well did you previously know the advertiser?

s

Don't know at all Know very well
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RAM’s standardized surveysenablesreferencesto:

-addaricles in your own paper
-addarticles in your country
-addaricles in other countriegglobally
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Getting started

Newspaper

Submit figures over the
reader population

Decide on incentives
Aim: how big panels and
how many sub panels?
Produce recruitment ads
and banners

Send recruitment mail to
current e-mail data base —
if possible

Campaign for 3-5 weeks -
ads in the paper and
banner online. TM if

necessary
Continue with the banner
— new ads when

necessary
Test measurements when
200-300 members in the
reader panel

Check how to best
transform pictures to
correct size

. Try out the ordering form
— start measuring

Input the correct reader
population for the
weighting process

Ad limits for the
incentives — and pictures
Input all the necessary
data for new user In the
system

Give examples of effective
incentives, recruitment
ads and banners

OK all panel members
manually

Continuous monitoring of
the panel growth, health
and structure

Training the RAM
handling personnel
Training research team
and sales teams
Splitting panels into sub
panels when necessary

. Checking all orders

manually — support
whenever needed




Order measurements
to be done * submit
correct picture
NEWEE]

After 48 hours *+ use
the report system to
view RAM reports
online - ad references
and/or filter out target
groups

Send RAM Report to
sales teams or to the
advertiser or
consultant

On demand from
RAM:; new recruitment
ads in the paper +
every guarter.

Normal, everyday work process

Check all orders
manually + support if
need be

Check the weighting
coefficients after
every measurement
OK all new members
ERITEUL

Submit list of
incentives to be sent
to panel members
Continuous
monitoring of the
panel growth/loss,
health and structure
Ask for new
recruitment ads if
necessary + targeted if
need be
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