
0 HDVXULQJ �WKH�P RGHUQ QHZ VSDSHU
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0 RUH�WKDQ�D�VXUYH\ �WRRO
5 $0 �LV�D�XQLTXH�UHVHDUFK�V\ VWHP HVSHFLDOO\ �

GHYHORSHG�IRU�SULQW�DQG�RQOLQH�P HGLD�� LQ�RWKHU�
Z RUGV�WKH�P RGHUQ�QHZ VSDSHU�

5 $0 �LV�D� � � � � �Z HE� EDVHG�VXUYH\ �DQG�NQRZ OHGJH�
FHQWUH�XVLQJ �UHDGHU�SDQHOV�WR�JDWKHU�GDWD�IRU�WKH�

LQGLYLGXDO�QHZ VSDSHU� �

5 $0 �FXVWRP HUV�KDYH�DFFHVV�WR�D�GDWDEDVH�
FRQWDLQLQJ�RYHU�� � � � � � �DG�P HDVXUHP HQWV�± DQG�

JURZ LQJ�� D�XQLTXH�VRXUFH�RI�UHIHUHQFH�DQG�
NQRZ OHGJH� � �

� � ��� �

� �� �� 	




�

�� �






5 $ 0 VXLWV�QHZ VSDSHUV�DOO�DURXQG�WKH�Z RUOG�

Scandinavia
Iceland
USA
Canada
Ireland
UK
Latin America
Continental Europe
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5 $0 � � � VRXUFH�RI�UHIHUHQFH�	 �NQRZ OHGJH

¾ 1 HZ VSDSHU� VLWH�GDWD

¾ 5 HDGHU�SDQHO�GDWD�

¾ $G�DQG�DUWLFOH�GDWD�

¾ 6XUYH\ �GDWD�

� � � �SXEOLFDWLRQV�LQ�� � �FRXQWULHV

� � � � � � � �SDQHOLVWV

� � � � � � �UHIHUHQFH DGV� DUWLFOHV

! � � �P LOOLRQ�LQWHUYLHZ V
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The RAM product portfolio:

Standardized measurements in 48 hours:
• Ad surveys
• Artic le surveys
• Web ad surveys 
• Page Traffic  studies

Custom made measurements:
• Add-on surveys 
• Stand-alone surveys
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$G�WHVW $UWLFOH�WHVW : HE�DG�WHVW
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� � $OO
� � 0 HQ
� � : RP HQ
� � � � � � � �\ UV
� � � � � � � �\ UV
� � � � � � � �\ UV

<RX�P D\ �DOVR�YLHZ �WKH�UHVXOW�EDVHG�RQ�HGXFDWLRQ��LQFRP H�
MRE�WLWOH��DFFHVV�WR�FDU�HWF��

' HWDLOHG�UHSRUW�SHU�TXHVWLRQ�	 �WDUJHW�JURXS



‹

�

5 $ 0 ¶V�VWDQGDUG DG�TXHVWLRQV
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‹ �

RAM’ s standardized surveys enables references to:

· ads/artic les in your own paper
· ads/artic les in your country
· ads/artic les in other countries/globally
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1. All
2. Men
3. Women
4. 16-29 yrs
5. 30-49 yrs
6. 50-90 yrs

8VHIXO�UHIHUHQFHV�WR�RWKHU��VLP LODU�DGV�DUWLFOHV
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6XP P DU\ �RI�EHQHILWV

$GV� �LQ�SULQW�	 �RQ� OLQH�

‡ 8 VH�5$0 �IRU�DG�VDOHV�	 �SULFLQJ

‡ <RX�Z LOO�DOZ D\ V�KDYH�D�VWRU\ �WR�
WHOO�\ RXU�DGYHUWLVHU�± JHW�WKH�
P HHWLQJV�GRQH�

‡ + HOS�\ RXU�DGYHUWLVHUV�WR�
LQFUHDVH�WKH�UHWXUQ� RQ� P HGLD�
LQYHVWP HQW��

‡ 3URGXFW�GHYHORSP HQW��UXQ�E\ �
SDSHU�VLWXDWLRQV

$UWLFOHV�	 �3DJH�7UDIILF�

‡ 8 VH�5$0 �WR�HYDOXDWH�DQG�SODQ�
\ RXU�QHZ VSDSHU¶V�FRQWHQW

‡ * HW�WR�NQRZ �WKH�WUXH�WDVWH�RI�
\ RXU�UHDGHUV

‡ 6SHHG�XS�QHZ V�URRP �
GHYHORSP HQW�± P HDVXUH�DQG�
SLORW�

‡ ,QFUHDVH�\ RXU�UHDGHUV¶
LQYROYHP HQW�
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1. Submit figures over the 
reader population

2. Decide on incentives
3. Aim: how big panels and 

how many sub panels?
4. Produce recruitment ads 

and banners
5. Send recruitment mail to 

current e-mail data base –
if possible

6. Campaign for 3-5 weeks -
ads in the paper and 
banner online. TM if 
necessary

7. Continue with the banner 
– new ads when 
necessary

8. Test measurements when 
200-300 members in the 
reader panel

9. Check how to best 
transform pictures to 
correct size 

10. Try out the ordering form 
– start measuring

Newspaper
Getting started

1. Input the correct reader 
population for the 
weighting process

2. Ad limits for the 
incentives – and pictures

3. Input all the necessary 
data for new user In the 
system

4. Give examples of effective 
incentives, recruitment 
ads and banners

5. OK all panel members 
manually

6. Continuous monitoring of 
the panel growth, health 
and structure

7. Training the RAM 
handling personnel

8. Training research team 
and sales teams

9. Splitting panels into sub 
panels when necessary

10. Checking all orders 
manually – support 
whenever needed
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1. Order measurements 
to be done ± submit 
correct picture 
material

2. After 48 hours ± use 
the report system to 
view RAM reports 
online - ad references 
and/or filter out target 
groups

3. Send RAM Report to 
sales teams or to the 
advertiser or 
consultant

4. On demand from 
RAM; new recruitment 
ads in the paper ±
every quarter.

Newspaper

Normal, everyday work process

1. Check all orders 
manually ± support if 
need be

2. Check the weighting 
coefficients after 
every measurement

3. OK all new members 
manually

4. Submit list of 
incentives to be sent 
to panel members

5. Continuous 
monitoring of the 
panel growth/loss, 
health and structure

6. Ask for new 
recruitment ads if 
necessary ± targeted if 
need be
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